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When your team creates messaging or experiences with a vivid, real customer in mind, they naturally 

produce more authentic, emotionally resonant content. This is because the brain’s mirror neuron system is 

activated by specificity: when we imagine or observe the detailed experiences of another person, our own 

neural circuits for empathy and understanding are engaged. This makes it easier for teams to step into the 

customer’s shoes and craft messaging that truly speaks to real needs and feelings.

For your audience, this radical specificity means they are far more likely to feel “seen” and understood. 

Neuroscientific studies confirm that stories about specific individuals—rather than abstract groups—trigger 

stronger emotional responses and deeper trust. When your marketing describes “Julie, a 38-year-old 

founder,” instead of “female entrepreneurs aged 35–55,” your audience’s brains respond as if they are 

connecting with a real person, not just reading an ad. This creates instant resonance and trust, making your 

brand feel genuinely personal.
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When you speak to one specific person, 

thousands feel seen.
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